hESZ{ERE [REEEEEZ BAH REEERE (QL3ABRFEEER)
Chinese Culture University Department of International Business Administration Bachlor Program Course Progression Map (For Academic Year 113 Entrant Students)  ....c.ocusommsmmmms o

112 Academic Year, 2nd Semester (Mar. 29, 113) and announced on April 21, 113.
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Course Categories Freshman Year, 1st Semester Freshman Year, 2nd Semester Sophomore Year, 1st Semester Sophomore Year, 2nd Semester Junior Year, 1st Semester Junior year, 2nd Semester Senior Year, 1st Semester Senior Year, 2nd Semester
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1. Students have to complete Campus. Commum(y Service Learning in their Freshman Year
2. Students have to complete Service learning in their Sophomore Year E a5 mE/EE
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The graduation requirements:
1. 128 credits including 90 compulsory credits categorized into 32 creditsof General Education and Common Courses, and 58 uedns ol Professional Required Courses.
2 he Sophe outof the fields of "ESG. ', and "Digital Marke nd Brand ", according to their interests. A minimum of 12 credits are required ialization. (Refer to ourse Table
3 Svamnglmmlhe Academic Year of 111, the Intemational Bu in two or i lated l please refer to ht .cc/OALK03). Furthermore, based on License Incentive Program, incentiy i ining licenses.
4 English language pi h as TOEIC, TOEFL, GEPT, etc. school regulations.
s, the Academic Year of 100, in Service Learning for graduation.
6. the Year of 100, ke B Ethi d Seminar on Chinese Culture in their 1st to 4th yeal;
7. he Year of 106, id a minimum visits and participate i porate i ip for g




